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Make Smarter
Decisions With Trusted
Intelligence

Farm Journal Intelligence combines trusted data and
applied intelligence to help teams see clearly, act
confidently, and influence what happens next.
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A NEW ERA OF COMPLEXITY:

Your Target
1s Moving

Accelerated Consolidation
|dentities shift overnight. Simple "farm lists" can't
keep up with rapid mergers and enterprise structures.

Decision Complexity

More choices, more noise. Channels, products and
data points have multiplied, making it harder to see
clearly and make the right decisions.

Diversification Challenges

Operations now span multiple revenue streams and
risk profiles, forcing constant tradeoffs about where
to invest next.
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THE DISCONNECT:

Static Datain a
Dynamic World

Traditional ag data can’t keep pace
with the decisions made today.

Degrading Sources

Public ag data is thinning.
20-25% decline in USDA/NASS survey response
rates

Third-Party Blind Spots

Decision-makers are harder to see.
39% reduction in producer-level visibility

Strategic Liability
When signals weaken, teams guess.

Sources: USDA NASS Census of Agriculture, USDA NASS, Successful Farming

"

: 1995
I_- USDA begins sharing
2005 \ farm subsidy data
Spatial links between fields I
and producers restricted I
> Accuracy begins to degrade I
I 2018

Producer roles & producer—
farm entity connections
removed
2022 > Visibility reduced

Producers allowed to

[
|
m—|
obscure identities |
- Decision visibility declines I
j 2024
County-level crop & acreage
I estimates discontinued
I -» Completeness lost

When trust erodes, decision signals degrade.
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THE BLINDSPOT:

Missing the Human
Dimensions of Change

The insight that drives influence lives outside
traditional sales and marketing systems.

Behavioral Void

Static lists show who someone is — not how they’re changing.
* No visibility into behavior, mindset, or readiness to act

Relationship Silo

Critical context never reaches your GTM teams.
* Insight lives in sellers’ heads or disconnected systems
» It doesn’t scale, and it doesn’t inform strategy

Missing the "Why”
Understanding motivation turns insight into influence
Without motivation, GTM strategies stall. * Knowing what a producer owns isn't enough
. + Action follows motivation, not demographics
Adoption slows. Influence breaks.
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THE CONSEQUENCE:

Your Teams are Forced to Guess

Expired intelligence fuels market
uncertainty, costing you revenue, time,
and trust.

Guess Who

Which operations are actively growing, consolidating,
or quietly receding from the market?

Guess When

Who is evaluating, planning or ready to adopt new
technology or practices today - not last year?

Guess How

Which message, channel, or partner will resonate and The Cost of Waiting: Miss the decision window, lose
convert each specific buying group? the season, and spend the next quarter reacting

instead of winning.
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FROM ONE NAME TO THE REAL BUYING GROUP:

Missing the Buying Group Means Missing the Sale

"

Farm Journal connects entities, people, and production into one decision view.

What public data shows

James R. Jorgensen
FSA Payee Record

Payments routed to an LLC or
Trust
Decision authority is unclear.
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Owner/ CEO

» Consolidation changed the buying group

Agronomy Lead

Jorgensen
Land & Cattle
LLC

Livestock
Manager

*

» What Farm Journal Identifies

Livestock Lead

Veterinarian

Genetics /
Operations

& 8 Individuals Identified
12} 6 Physical Addresses

><] 5 Verified Emails

AI:_l 5 Records tied to
=l production data

@ The full decision network
- not just the network owner
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THE STRATEGIC PIVOT:

What Agribusiness
Teams Need Now

A unified view of growers built from trusted data, to win
the confidence of ag decision makers and influencers

Trusted Intelligence Unified View of Intent Actionable Precision

Continuously verified, first- and third- Behavioral, operational, and attitude A unified system that turns data into

party producer data insights tied to real-world decisions actionable intelligence, so teams
AND the buying group know who to prioritize, how to

engage, and how to influence them

To move from uncertainty to confident action, you need both the fuel

and the engine — Farm Journal Intelligence provides both.
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THE FOUNDATION OF TRUST:

Your Intelligence DNA

Pillar

Where it Begins
First Party Trust

23+ Farm Journal brands

20+ million monthly farmer
interactions

Real engagement across
print, digital, broadcast and
events
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How trusted first-party data becomes decision-

Pillar

How it Comes Together
Connecting the Full View

One verified producer identity

Behavior, operations, and
attitudes are connected

Partner & sales inputs enrich,
never overwrite

ready intelligence. Built to reflect how decisions
are made, not how they’re reported.

Pillar

Why It’s Trusted
Continuous Verification

« Validated by data science &
behavioral science experts

« Continuously refreshed as
operations change

« 4.3+ million verified producer
records

farmjournal.com




Market
Uncertainty
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THE FARM JOURNAL ADVANTAGE:

Your Intelligence Bridge

Trusted intelligence helps you understand, engage,
and influence the right farmers, their buying groups,
and their channel partners with helpful information
at the optimal time.

POWERED BY

Verified Authority & Access

23+ brands, 20 million monthly interactions, forging deep farmer
relationships and 4.3M+ verified producer records

Human Dimensions of Change

Behavioral and attitude data that explains the ‘why’ behind
decisions, not just the ‘what’

Predictive & Actionable

Models, indexes, heatmaps and dashboards designed
to guide strategy, campaigns and activation in real time.



TWO WAYS TO UNLOCK INTELLIGENCE:

. Choose the approach that fits how your team
The Full Intelllgence StaCk wcr)]rks to:jhay—ppor cor:ntt:]inl tt)otrrlm rourt

Best for Best for
Data and analytics teams that want to Marketing, sales, and strategy teams that
build their own models and systems need decisions, not just data

What it Delivers

Ready-to-use intelligence, like
dashboards, heatmaps and market
views, built on Farm Journal’s data
and methodology.

What it Delivers

Verified, continuously refreshed
producer data, directly into your API l .
environment.

Used to

y 4
» Power internal models : . . Used to
« Enrich CRM, CDP, Snowflake Data-as-a-Service  Applied Intelligence . Prioritize accounts & regions
» Improve segmentation & forecasting » Guide campaigns & GTM strategy
* Act without building models
Outcome
Your systems run on trusted data. Outcome

Your teams act with confidence.
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DATA-AS-A-SERVICE:

Powering Your
Performance Pipeline

CRM

Database

CDP
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Enrich Records

Layer thousands of behavioral and intent attributes
onto your customer and buyer profiles.

Model Opportunities

Use our ingredients to predict adoption, consolidation,
and future intent.

Seamless Integration

Verified data flows directly into your CRM/CDP/MAP
and analytics platforms to provide a complete, current
picture.
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APPLIED INTELLIGENCE:

Turning Data into Decisions

"

We turn trusted, first-party data into the

intelligence required for confident GTM strategies.
Delivered where you need it.

You Don’t Know
Who To Prioritize

The Cost:

=  High-value operations are
hidden inside
consolidation and buying
groups

= Teams chase volume
instead of value

Intelligence that solves it:
Growth/Finance Dataset ®
Tech Adoption Insights

You Don’t Know Who
Is Ready — or When

The Cost:

=  Teams push too early—
or miss the moment
entirely

= “Not now” gets treated as
“not interested”

Intelligence that solves it:
Conservation Ag Readinessll
Tech Adoption Insights
Biologicals Adoption

You Don’t Know How
to Influence Action

The Cost:
= Messaging misses

= Promotions misfire

=  Sellers rely on gut
instead of signal

Intelligence that solves it:

Growth/Finance Dataset ®
Tech Adoption Insights
Purchasing Motivations B

You Don’t Know
Where to Activate

The Cost:

= Field teams chase the
wrong territories

=  Retail strategies don'’t
align to real demand

Intelligence that solves it:
Growth/Finance Dataset ®
Tech Adoption Insights

Ag Retail Market View &
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THE TRANSFORMATION:

Outcomes Your
Team Can Count On

Without Actionable
Intelligence :

o
v

Teams working from partial,
outdated, or unverified data

Strong activity, but limited
confidence in who to prioritize

Insights trapped in reports instead of
embedded in workflows

Opportunities identified after
competitors move
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With the right data, teams convert intelligence into
measurable, scalable revenue growth



OUR PARTNERSHIP ROADMAP

From Data to Activation

1-

Identify
Priorities:

Define strategic goals,
prioritize key segments, and
establish success KPIs.
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2.

Execute Delivery
& Enrichment:

Finalize data mapping, perform

enrichment, and deploy the
contracted dashboards or
predictive models.

3.

System Integration
& Activation:
Integrate data feeds to fuel

your targeted marketing and
sales campaigns.

4.

Measure Performance
& Optimize:

Conduct performance reviews
to measure ROI, adoption rate,
and optimize your data usage
and strategy. Feedback from
each campaign refines the fuel
and fine-tunes the engine for
your next-round activation.
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WHAT HAPPENS NEXT:

Working Together
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Let’s build the intelligence foundation for your growth.

NEXT STEPS:

Start Small

Pick a geography,

a few retail locations,
or one product line

Prove Impact
See results in a
controlled environment

Expand together

Refine, improve and
grow the partnership
as you see success

Build your GTM Plan
Integrate intelligence
across your sales and
marketing
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See Clearly.

Act Confidently.
Influence What Happens

Connect with Farm Journal Intelligence at:
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