
Three ways to gain an edge and strengthen your marketing strategy:

1 2 3
Competitive Analysis: 
Start by understanding 
what others in your 

space are doing. Free tools 
like the Facebook Ad Library 
and Google Ads Transparency 
Center let you see active ads in 
the market. 

Omni-Channel 
Approach: 
Your audience isn’t on 

one platform, and your message 
shouldn’t be either. A consistent, 
multi-channel strategy keeps 
your brand top of mind and 
ensures you reach decision-
makers wherever they are — 
online, on social, or in the field.

Timeliness: 
You should strategically 
increase your branding 

efforts to stay top of mind during 
key seasons, but you also need to 
maintain a consistent presence 
year-round to stay ahead of the 
curve and be recognized as an 
industry leader. Ex: Seed and 
Planting Study

The Power of Creative 
How to Set Your Brand and Message Apart.

1.74% CTR
Video content leads engagement 

and connection.

1.40% CTR 
Carousels help tell deeper 

stories across touchpoints.

Ready to set yourself apart? 
Learn More: talktoanexpert@farmjournal.com

1.02% CTR 
Static images still deliver awareness,  

but less interactive.

Which creative delivers the strongest performance? 
Here’s what Farm Journal’s Meta data is showing:

What Creative Drives Engagement?

https://www.farmjournal.com/wp-content/uploads/2025/10/2025-Seeds-and-Planting-Survey-Decision-Survey-Example.pdf
https://www.farmjournal.com/wp-content/uploads/2025/10/2025-Seeds-and-Planting-Survey-Decision-Survey-Example.pdf

