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What’s Inside ▪ Agriculture and Food 
Market Buyer Insights

▪ Producer Media 
Consumption

▪ Experiential Marketing and 
Sales Strategies

▪ Using Farm Journal 
Studios Brands and 
Solutions to Find, Connect 
and Activate Your Next 
Customers



Agriculture and 
Food Market 
Buyer Insights



Today’s Ag & 
Food World

464
Average acreage of U.S. farms 

88%

Agriculture, food, and related 
industries contribution to U.S. 
gross domestic product

Full- and part-time jobs 
related to the agricultural 
and food sectors 

Percentage of U.S. farms that 
are small family operations.

5.5%

22.1M

$95,418
Median total household income 
among all U.S. farm households

*Sources here
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Market Dynamics That 
Shape Your Strategy

Shifting Farm and Ag Business 
Demographics

Volatile Energy Markets

Mounting Labor Challenges

Changing Consumer Preferences

Accelerating Climate Change

Managing Macro-Global 
Dynamics

Advancing Technology,
Intelligent Farming and AI
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The forces shaping today’s industry 
provide tomorrow’s opportunities. 
Producers are looking for ways to 
lower production costs and increase 
efficiencies. 



Carbon Capital & 
Insurance

Traceability Regenerative 
Ag

Yield vs. 
Expense 
Management

Machinery & 
Technology 

Seeds & 
Genetics

Animal Health Operations 
Data

Soil Health

Decisions, Decisions to Operate 
a Profitable Ag Business



Overwhelmed By Choices
Ag and food decision-makers face many challenges today, 
which requires them to make choices and changes. Should 

they invest in new technology? Which input products deliver 
optimal ROI? How to meet ever-tightening sustainability 
requirements? Meanwhile, they’re flooded with solution 

options in a very crowded marketplace.



Producer Media 
Consumption 
Insights
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Meet Customers Where 
They Explore and Learn
Ag and food decision-makers turn to a mix of sources, 
channels and formats for industry-related information.
To reach them with their solutions message, suppliers and 
marketers must use the right media channels and formats.

Taking an omnichannel approach ensures that the 
message will find the decision-makers where they go for 
different types of content.   

Data shows that radio remains the top choice for news, 
especially timely updates. 

Source: 2023 NAFB Survey Nationwide sample of 
decision-makers on operations of $100K+ GFI.
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Streaming Content and 
Video Drives Results for 
Marketers
For deep audience engagement, ranging from 
entertainment to education, Ag producers frequently 
turn to video and streaming content. Suppliers and 
marketers partner with us to identify and engage Ag 
and food decision-makers and influencers.

As video engagement metrics continue to surge, our 
Studios solutions are more critical than ever for 
reaching producers in their preferred content formats.

▪ Marketers achieved a 34% higher 
conversion rate by including video 
content in their marketing campaigns. 
(Source: Lemonlight)

▪ 87% of video marketers say video has 
helped them generate leads and that 
video has directly increased sales.
(Source: Wyzowl)

▪ Video now makes up over 82% of all 
internet traffic. (Source: Channel Factory)

▪ 53% of U.S. adults said they believed 
television advertising had the most 
impact on their purchasing decisions. 
(Source: Statista)
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Producers are Turning 
to Podcasts
Along with radio and video, ag and food suppliers and 
marketers need to consider the growth of the podcast 
industry, where producers can find information and 
entertainment wherever they are at any time.

While podcasts used to be mostly an audio format, 
they’re increasingly being offered in video, with YouTube 
being the preferred platform. The New York Times 
reports that “16 of the top 30 podcasts in the final 
quarter of 2023 — more than half — were available 
as filmed videos, compared with just seven of the 
top 30 from that same period two years earlier.”

Statista Research forecasts that the 
podcast audience will increase by +48.7% 
between 2024 and 2029, reaching an 
estimated 113.62 million users.

\



Experiential 
Marketing and 
Sales Strategies
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Actionable Content
Brand content gains value when it’s actionable and 
when it can be easily shared. Video clearly leads all 
other formats in shareability, enabling it to better 
support the customer journey, helping marketers 
spread brand awareness and find new customers.

“We’re seeing a shift to a 
video-first consumption of 
content for audiences.”
 – Kyle Denhoff, Director of Marketing, HubSpot

Types of content people like to share most

Source: Wordstream by LocaliQ
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Trust Matters:

The Power of Farm 
Broadcast News
In an industry where margins are low and risk 
is high, trust is critical to building customer 
relationships.

Ag media broadcasters are trusted by farm 
decision-makers far more than their 
counterparts on national news programs. 
Brand messages delivered within this trusted 
context gain immediate credibility.

Source: 2023 NAFB Survey Nationwide sample of 
decision-makers on operations of $100K+ GFI.



Using Farm Journal 
Studios Brands and 
Solutions to Find, 
Connect and 
Activate Your Next 
Customers
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Reach Producers With 
Premium Ag Content 
Ag and food producers rely on Farm Journal’s news, 
information and insights programming, personalities 
and brands (television, radio and online streaming 
video).

These convenient platforms are available 24/7, 
allowing busy decision-makers to interact with trusted, 
engaging content, while connecting you with 
customers wherever they are from morning till night, 
tractor cab to kitchen.
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The weekday newscast for American Ag 
provides farmers and ranchers with news, 
weather and business headlines to keep 
producers and suppliers informed.

The longest-running syndicated TV 
program focused on agriculture, rural 
issues, and the country lifestyle, airing 
each weekend on stations coast-to-coast.

American Ag's radio talk show airs live 
for two hours each weekday. It covers 
farm and ranch production, policy, 
technology, and market analysis.

High-Value Programming and Tailored Content to Amplify Your Brand, 
Engage Audiences, and Accelerate the Buyer’s Journey

Studios Solutions – At a Glance

The most trusted name in farm equipment 
offers timely industry headlines while 
visiting innovative dealerships and auctions 
across farm country.

Compelling, three-minute Americana stories 
heard on a national network of local radio 
affiliates and on Rural Radio SiriusXM.

Farm Journal storytellers draw on deep ag 
expertise, data science, and marketing 
insights to create content that engages and 
activates target buyers and influencers. 

Custom Content Solutions
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Platforms, Programs 
and Personalities to 
Amplify Your Brand 
Our iconic broadcast shows (such as AgDay, U.S. Farm 
Report and AgriTalk) are hosted by the industry’s most 
popular and respected personalities. 

Our platforms, podcasts and social media outlets provide 
our partners with timely solutions that put their brand 
messages in an engaging and trusted context, connecting 
them with decision-makers.

No competitor in Ag media offers solutions of this type, 
size and reach. 
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Reach Ag Decision 
Makers by Breaking 
Through the Noise 450K

Viewers per episode

110K
Listeners per day

150K
Viewers per episode

In today’s crowded marketplace, it’s easy for brands to 
blend together, especially for busy farmers. Getting 
attention requires not only precise audience targeting but 
also sheer reach with the right frequency. 

That’s why suppliers and marketers rely on Farm Journal 
Studios to break through the noise. Reach the audience 
you want through channels with the largest reach, the 
ones producers trust.

250K
Viewers per episode
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Broadcast
RFD-TV 5 days
a week
112 stations in 39 
states

AgDay
Along with providing farmers and ranchers 
with the latest news, weather and business 
headlines, AgDay reaches out to every 
household with the story of U.S. agriculture, 
featuring the people and places unique to the 
industry and small-town America.

Within this trusted context, marketers can 
break through the noise and gain immediate 
credibility with their message. 

AgDay is broadcast on 112 stations in 39 
states five days a week and streamed online 
at agday.com. Producers can find full 
episodes, specific segments and shorts on 
Farm Journal’s YouTube channel. 

Make Your Brand an Essential 
Part of a Producer’s Day

Digital
Available 24/7 at 
agday.com and
on Farm Journal’s 
YouTube channel

250K+
Total Viewer Ratings

Clinton Griffiths
AgDay Host
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Hosted by award-winning journalist Tyne 
Morgan, U.S. Farm Report airs each 
weekend on 129 stations in 43 states.

The longest-running syndicated television 
program focusing on agriculture, rural issues, 
and the country lifestyle, U.S. Farm Report 
delivers the largest reach in ag media, 
ensuring your message and brand reach 
coast to coast within an engaging context.

Ag and food decision-makers depend on the 
show’s weekly insights, market analysis and 
human-interest stories.

Be a Trusted Part
of Farm Life 

U.S. Farm Report

Tyne Morgan
U.S. Farm Report 
Host

Total Viewer Ratings

424K
RFD-TV and 
SiriusXM/Rural Radio

Digital
Available 24/7
on Farm Journal’s 
YouTube channel
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Be Part of the Voice
of the Farm 

Chip Flory
AgriTalk Host

AgriTalk
Chip Flory and “news guy” Davis 
Michaelsen host agriculture’s only national 
talk show devoted to farm production, 
policy, technology and markets.

AgriTalk airs twice each weekday on 100+ 
affiliate stations in 19 states and on 
SiriusXM Rural Channel 147. It is 
available digitally via AgWeb.com and the 
AgriTalk app. 

Marketers can reach producers with their 
message in a timely and entertaining 
environment.

AgriTalk Podcast:

100K+
Monthly Downloads

Digital
Available 24/7 at 
agritalk.com, on all 
podcast platforms, 
and on Farm 
Journal’s YouTube 
channel 
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Understanding the Value 
of Ag Equipment and 
Machinery

Greg Peterson 
Machinery Pete 
Host

Machinery Pete TV
The most trusted source for farm equipment 
valuation, buying and selling, Machinery Pete, led 
by ag equipment icon Greg Peterson, reaches a 
robust audience via its website (1.4 million monthly 
visitors), social media (nearly 400,000 followers) 
and Machinery Pete TV. 

The show covers new and used farm machinery, 
visiting dealerships and auctions to understand 
what’s new, what’s available, and what producers 
and operators need to maximize their yield.

Marketers use the show to connect with customers 
in a trusted environment, where they feel a strong 
emotional connection to machinery and equipment. 

150K+
Total viewer ratings

Broadcast
Distribution
50+ affiliate stations 
in 24 states RFD-TV

YouTube
33.4M+ views

1,142 hours
watched per day
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Custom Content 
Tailored to Meet Your 
Marketing and Sales 
Objectives
Tap into the expertise of our storytellers, 
videographers, writers and designers to create 
branded, customized content that aligns with your 
mission, brand and voice. 

Farm Journal experts work with you to map and create 
rich, content-fueled programs and experiences, 
developed by the industry’s best creatives, to influence 
and impact buying processes.

At Farm Journal Studios, we tell engaging, innovative 
stories that break through the noise to elevate brands 
and capture attention. 
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Create and Deliver
the Right Content to 
Inform and Inspire
Your Next Customer

The Farm Journal Studios team of ag and creative 
experts works with you to create custom, high-impact 
content to meet your marketing and sales objectives.
 
We create high-quality content that takes engagement 
with your brand to the next level at all stages of the 
buying journey. Activate Your Content in Market

Using proprietary, first-party affinities data, we put your content to work 
optimizing engagement with the audiences that matter to your business. ▪ Powerful videos 

▪ Social media, blogs 
and articles

▪ Podcasts and webinars 

▪ White papers, eBooks 
and guides
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Our Team Content Team

With unsurpassed expertise, our 
team produces trusted, timely 
content respected
by the audience you want to reach.

Katie Humphreys | Content Manager Producer 

Clinton Griffiths | Farm Journal Editor
& AgDay TV Host

Margy Eckelkamp| Top Producer & The Scoop 
Brand Leader

Tyne Morgan | U.S. Farm Report Host
& Executive Producer

Chris Bennett | Technology and Issues Editor

Greg Peterson | Machinery Pete

Chip Flory | AgriTalk Host

Michelle Rook | National Farm Journal
Broadcast Reporter

Ken Ferrie | Farm Journal Field Agronomist

Isaac Ferrie | Farm Journal Field Agronomist

Missy Bauer | Farm Journal Field Agronomist

Darrell Smith | Content Contributor

Greg Henderson | Drovers Editorial Director

Karen Bohnert | Dairy Editorial Director

Jennifer Shike | Farm Journal’s PORK Editor

Rhonda Brooks | Content Projects Manager
& Bovine Veterinarian Editor

Taylor Leach | Digital Content Producer

Maggie Malson | Digital Content Producer

Lori Hays | Art Director

Lindsey Pound | Art Director

Megan LaManna | Proofreader & Copy Editor

Marge Kulba | Broadcast Producer
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Thank You

We thrive on collaborating and co-creating with 
our customers to develop strategies and 
programs that deliver on your goals and metrics.

Let’s organize a planning session today.


